
NO HOLDS BARRED

This acquisition letter chided the
target audience with a blunt
message that informed that the new
AIDS victims are getting younger
and chastised them for not doing
more to save them. As one copy line
stated, “We teach our little ones
never to go with or accept candy
from a stranger, but we don’t know
how to tell our teenagers about the
dangers of unprotected sex.” A LIFT
NOTE from a teenager expressed in
an very emotional way how her life
was cut short by AIDS. The Result:
They were equally
dramatic. This package beat our
existing control package created a
year ago by almost 200% with a
remarkable 26.4% response rate.

The envelope informed recipients
that AIDS in Canada had
changed. By blocking the eyes of
the victims a sense of mystery and
urgency was created.

Lift note. (Front)

(Inside)

The letter was from
Valerie Pringle, a well
recognized spokesperson
for CANFAR




